Introduction
A long standing research issue in journalism and media studies is the influence, real or perceived, that media owners and businesses in general have on media freedom, more specifically on journalists' agency to select news stories; to emphasize certain news aspects and to participate in editorial discussion and decision making (news coordination) (e.g. Price, 2003; or Gilensa and Hertzmana, 2000) .
The interaction between business people and the media has been a standing topic of research, not the least because the results could also be of interest to business people and not only the academic sphere (see Tejkalová et al., 2015) . For example, Dougal et al. (2012) used exogenous scheduling of Wall Street Journal columnists to identify a causal relationship between financial reporting and stock market performance. Moreover, it appears that more experienced, more trusted and reportedly independent journalists tend to have more influence over the stock market behavior (Li, 2014) .
The research question this paper addresses deal with the same question, but this time within the context of two formally authoritarian countries, the Czech Republic and South Africa, namely: How do journalists in these two countries perceive the potential of media owners and other business people to influence their work? Could one expect the situation in the two countries to be more or less the same after democratic independence was obtained in late 20 th century?
A fundamental question is of course whether one can compare the two previously authoritarian countries within the context of media freedom? The Czech Republic (then Czechoslovakia) was a Socialist country with a command economy and thorough and total control over mass media exerted by the ruling Communist Party, while South Africa was a well-functioning market economy, but distorted by its racial policy of apartheid and clampdowns on the free flow of information.
Although the political change to a democratic dispensation happened in both countries roughly at the same time (1989 in the Czech case, and 1994 in the case of South Africa), the nature of the changes was relatively different. In the case of South Africa, there was the change to black majority rule, with most of the structures of private property and market economy remaining for a time more or less the same. It was only after Nelson Mandela did not seek a second term that the full weight of the state came to bear on a change towards a socialist form of government, including black economic empowerment and affirmative action in all walks of life (see e.g. Wasserman and de Beer, 2010) . In the case of the Czech Republic there was a profound change of everything, with all formal and informal institutions included in the process (see e.g. Tejkalová et al., 2015) .
What both countries had specifically in common was the change of the people at the top. All of a sudden, freedom fighters, without any particular political experience or background in national governance, found themselves ruling a country. At first, they were sympathetically supported with mistakes being swept under the carpet of international political public opinion. However, as time passed, governments in both countries became corrupt, greedy for power, and more than willing to limit the freedom of speech and mass media. As a result, they increased pressure on journalists to toe the official line. On top of the pressure experienced from the state, journalists also had to cope with the influence (real or perceived) media owners and the business sector exerted. The broad topic of this paper is then the way journalists in the Czech Republic and South Africa, both former authoritarian countries, the first being part of the global north and the second of the global south, perceive these influences. 
Media ownership
Comparisons between media ownership in the two countries should be approached with caution. In the Czech Republic, there are only two types of ownership; either private or public (Chart 1). In South Africa, the types are multiple and include mixtures of the various types (Chart 2). Chart 1. Mass media ownership structure in the Czech Republic While no state ownership was reported in the Czech Republic, there is a difference between state ownership and public ownership in South Africa (see Chart 2). It appears that local specifics and traditions might pre-dispose the level of control and business influence over the mass media. The reported differences are also influenced by the historical development within the different types of economic systems. This paper is structured as follows: The next section provides a short literature review on the business influence of mass media, followed by a section that presents the data employed in this project. The following section outlines the empirical model, its main methods and specifics, as well as reports the model results and discusses their implications. Finally, the last section provides main conclusions and policy implications for both the Czech Republic and South Africa, as well as further research.
Business influence and mass media: a literature review
Business influence on the press in particular, and mass media in general, can be noted in the way that money, presents, and freebies, or the use of manifest or latent force can directly or indirectly influence journalists in their coverage of the business environment. This approach is inter alia described in case studies in third-world countries such as Cameroon, Indonesia, Ethiopia, Ghana, and Zimbabwe (see e.g. Ndangam 2006; Lodamo and Skjerdal 2009; Kasoma 2007; Mawindi Mabweazara 2011; or Hanitzsch 2005) , and in former East-European countries such as the Czech Republic (Tejkalová et al., 2015) .
Indirect influence of business in mass media news coverage in Western economies and post-transition economies has also been researched. For instance Čábelková et al. (2015) describe the influence of business owners and business people on mass media in 21 countries using the data collected at the Worlds of Journalism Study (WoJ) project. Muggli et al. (2004) report on the efforts of Philip Morris to gain control over the mass media in United States and some EU countries to soften the results of the US EPA report related to passive smoking. Moreover, Goldacre (2007) or Keeble (2008) describe the conflict of interest that journalists in developed Western democracies have when covering medical and pharmaceutical issues. De Beer (2010) describes the changes in the news coverage in media that was brought about by the democratization in some African countries.
The second approach to measuring the influence of business over the news media, namely ownership, is more complicated. Basically, the question arises: If someone owns one or more news media, can she or he yield any influence on what is being reported in that media?
The research literature on the business influence of mass media is vast. In general, researchers agree that the media ownership factor might play a decisive role, not just in asserting influence over the media, but also on the political and economic situation in the country through the way the particular median has a direct or indirect influence on the mass media coverage of business: (see Williams 2005; Stańczyk 2011; Tejkalová et al., 2015; or Koudelková et al., 2015) . Houston et al. (2011) show that state ownership of media might be associated with bank corruption). It also appears that state control of mass media ownership might contribute to the increase in corruption (directly or indirectly) (see Koudelková et al., 2015) . Moreover, Cushion (2007), Waters et al. (2011 Waters et al. ( ), Čábelková et al. (2015 show that both media business owners and editors might also abuse their influence over news processing by shifting the deadlines for the important media events, or changing the employment status and the remuneration of journalists. In many countries, freedom of state control by mass media is associated with the trust the general public and journalists would have in the state and various public institutions (Hanitzsch et al., 2010; Hanitzsch and Berganza 2012; Čábelková and Strielkowski, 2013 
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in various countries showed that a concentration of media ownership by private busi-nesses caused the decline in the freedom and independence of press in those countries. This is of special importance and relevance for such "problematic" countries as Ukraine, Turkey, Hong Kong, or Saudi Arabia for freedom of the media is under constant pressure (e.g. Ryabinska 2011; Christensen 2007; So and Chan 2007; Cochrane 2007; Bilan and Bilan, 2011) .
Generally, it appears that business owners are capable of influencing the freedom of speech by influencing the media they control, even though modus operandi in practice might differ from country to country.
The data
The Czech and South African data used for this paper was collected as part of the present Worlds of Journalism (WoJ) Study (2013) (2014) (2015) . The project covers journalists' perceptions of their work and their professional roles in about 50 countries in all the regions of the world (www. worldsofjournalism.org).
Within the framework of this project, 291 journalists in the Czech Republic and 371 respondents in South Africa were interviewed. The concept "news media" in the case of WoJ was limited to media organizations that have their own news program or news section (e.g. radio stations that broadcast music only were not considered to be news media per se). Journalists were defined as people earning at least 50 percent of their income from news media and being involved in producing and editing journalistic content. The WoJ project primarily focused on the differences in journalism cultures. Various indicators of perceived influence were calculated, including the influence of the business community and media owners; overtime, hours spent or work or investigative reporting, hidden influence and bribery. The following biographical data was also covered: age, gender, professional experience, education level, political leaning; type of employment, and audience size.
Empirical model: methods, specifics, and main results
In our study, we aim to assess the relation between the subjective influence of owners and business community and perceived autonomy of journalists in selecting stories, aspects emphasized, and ability to participate in editorial coordination.
Multinomial ordinal regression that is expressed in the form or the multinomial logit model belongs to the class of the binary response models. The Multinomial logit model uses the logistic cumulative distribution function which is considered to be more realistic in the majority of situations and uses the classification method that generalizes logistic regression to multiclass problems with more than two possible discrete outcomes. The Multinomial logit model are used to predict the probabilities of the different possible outcomes of a categorically distributed dependent variable, given a set of independent variables (e.g. real-valued, binary-valued, categorical-valued, etc.) . The model can be presented in the following general form:
where P is the probability of our discrete variables assuming the value from 1 to 4 (depending on the type of response of the respondents and signifying various types of autonomy (autonomy in selecting stories, emphasized aspects of autonomy, and autonomy to participate in editorial coordination and co-decision), and are coefficients of various variables used in our model. Respecting the importance of magnitudes, the main task of the model is to estimate the signs of each effect with the highest possible robustness. In order to obtain consistent estimates results the selection of independent variables was carried out gradually and tested using the Likeli-hood-Ratio test which the substitutes test for multiple restrictions of parameters within limited dependent variables model. In our case, the dependent variable represents the Likert-scale type answer of the type almost always (1) rather often (2), sometimes (3), or rather rarely (4), while the independent variables are represented by the binary (dummy) variables or numerical variables yielding various technical, demographic and business characteristics. Table 1 shows the results of the multinomial logit model for the Czech Republic and SA. Note: Reference variables: occupation -other, generalist, male, purely public ownership (for CZ), Mixed ownership but mostly state-owned (for SA), rank: rank and file; * sig. < 0,10, ** sig. < 0,05, ***sig. < 0,01
Source: Own results.
The results of the first multinomial logit model show the main differences for the two countries. In the case of the Czech Republic, it appears that the more influential the Czech media owners are, the more autonomy in selecting stories the Czech journalists would have. In the case of South Africa, the results show that the more influential the mass media business owners are, the less autonomy in selecting stories the South African journalists tend to have. Table 2 reports the results of the next logit model that reflects the emphasized aspects of autonomy and independence of mass media in both countries. The results are once again different: In the case of the Czech Republic, the more influential the business owners are, the more autonomy in aspects emphasized in the news the Czech journalists would have. In the case of South Africa, the results show that the more influential the owners, the less autonomy the South African journalists would have. Note: Reference variables: occupation -other, generalist, male, purely public ownership (for CZ), Mixed ownership but mostly state-owned (for SA), rank: rank and file; * sig. < 0,10, ** sig. < 0,05, ***sig. < 0,01
Source: Own results. Table 3 reports the results of the third multinomial logit model that measures the autonomy to participate in editorial coordination reported by the journalists in the Czech Republic and South Africa. Note: Reference variables: occupation -other, generalist, male, purely public ownership (for CZ), Mixed ownership but mostly state-owned (for SAR), * sig. < 0,10, ** sig. < 0,05, ***sig. < 0,01
For the Czech Republic, the results show that the more influential the business owners of mass media are, the more autonomy in participation in editorial coordination the Czech journalists tend to have. In the case of South Africa, the results turned out to be inconclusive and insignificant.
Overall, the perceived level of influence of business people in South Africa did not statistically significantly relate to all three aspects of journalists' freedom. In the Czech Republic, though, more influence of business people is associated with more freedom of journalists in aspects emphasized in the stories and in the frequency the journalists participate in newsroom coordination. The results might indicate that the business community in the Czech Republic supports freedom of press. Business owners in South Africa tend to mitigate journalists' freedom while in the Czech Republic they tend to support it. The business community in the Czech Republic tends to support journalists' freedom while in South Africa the effect of the business community was not statistically significant.
According to findings above, it is possible that the mass media culture in the Czech Republic still bears some remnants of the earlier Communist regime (the more years respondents work in journalism, the less freedom they perceive). On the other hand, international media practices (reflected in freedom to emphasize) are more and more being accepted by journalists through international channels (the wider the reach of the medium [local, regional, national, transnational] , the more freedom there is to emphasize aspects a journalist perceives). The finding, that the higher the education of the respondent is, the less freedom to emphasize aspects he/she per-ceives sounds rather alarming.
In the case of South Africa, the more respondents saw it as important to "report things as they are", i.e. to have more freedom to emphasize certain news aspects.
Editors-in-chief, managing editors, desk heads or assignment editors, department heads and senior editors perceive more freedom to emphasize aspects of the news. They also might have more power to do so. On the other hand, South African reporters have more freedom (frequency) to participate in editorial and newsroom coordination, such as attending editorial meetings or assigning reporters.
In the Czech Republic, the more right-wing the political orientation of the respondent (as opposed to left-wing) is, the less often do they participate in editorial and newsroom coordination, such as attending editorial meetings or assigning reporters.
In South Africa, the higher the number of newsrooms the respondent works for, the less often she/he participates in editorial and newsroom coordination (such as attending editorial meetings or assigning reporters).
Conclusions
On the basis of the obtained results, it can be concluded that a comparison is possible between the way journalists in two former authoritarian countries perceive media ownership and business influences on their work.
The main results of our study are that the influence of the mass media business owners in South Africa mitigates freedom of journalists in selecting stories and emphasizing aspects of the news, while in the Czech Republic business owners are seen to be supporting the journalists' freedom in selecting stories. The perceived level of business influence South Africa did not statistically significantly relate to all the examined aspects of journalists' freedom. In the Czech Republic the influence of business people over mass media is associated with more freedom for journalists in emphasizing certain aspects in news stories and in the frequency the journalists participate in newsroom coordination.
The comparison of the two formerly authoritarian countries mentioned above yields interesting re-sults and some food for thought. It is remarkable how similar and yet different both countries are in dealing with media ownership and business influence on the work of independent mass media and journalists. We aver that our results might be used to develop a benchmark in the global context of assessing, analyzing, and comparing business influences on media news processing in different post-authoritarian countries elsewhere in the world.
